
We hope that the informa-

tion this guide contains will 

help you to better under-

stand the task ahead. 

You 

have been chosen by 

your company to be a 

United Way Campaign 

Coordinator for your em-

ployee group.  Your selec-

tion is obviously in recog-

nition of your dedication 

to accomplishment and 

success.  You are the type 

of person who cares 

about people, who has 

strong organizational 

skills and who motivates 

others.  You are precisely 

the person it takes to or-

ganize a great United 

Way campaign in your 

organization.   
 

It is in this spirit that we 

offer you the following 

guidelines to conducting 

a successful United Way 

employee campaign.  It is 

our hope that this infor-

mation will assist you in 

our mutual endeavor.  

Your job is to increase 

the awareness within 

your organization of the 

tremendous health and 

human service needs in 

our community and how 

employees’ contributions 

help United Way meet those 

needs. 
 

As Campaign Coordinator you 

will have the opportunity to: 

Learn more about the 

needs of your community 

Help those who wouldn’t 

otherwise be helped 

Create an exciting cam-

paign that will heighten 

the sense of teamwork 

and community within 

your workplace 

Make a difference! 
 

To make your job easier, we 

have designed this guide and 

scheduled this employee 

Campaign Coordinator train-

ing session.  Please remem-

ber that this is not your only 

resource!  A complete Cam-

paign Coordinator Manual, 

and all campaign materials 

are also available online at 
www.unitedwaycoastalnc.org 
 

When you have questions or 

concerns, please contact 

United Way of Coastal Caro-

lina staff at (252) 637-2460.  

Office hours are 8:30am to 

5:30pm Monday - Thursday 

and 8:30am to 3pm on Fri-

days. 
 

   

A Successful Campaign  

Begins with You 

10 
 

Confirm CEO     

Support 

Recruit a         

Campaign team 

Review your     

Organization’s 

Past Performance  

SET GOAL 

Develop Cam-

paign Timeline 

Publicize Your 

Campaign 

Conduct your 

Campaign 

Follow-up 

Report Your       

Results 

   Say THANK      

 YOU! 



 

10 Steps to a Successful United Way Campaign 
Confirm CEO  

Support 
 

.

.

Review Past  

Performance 

Recruit a 

Campaign Team 

S T E P S  T O  S U C C E S S  

1. 

2. 

3. 

 

SAMPLE CEO LETTER 
 
Dear Employees: 
 

At <x> company, it’s a priority for us to 
do our part to help make our commu-

nity the very best it can be.  That’s why 

we are a proud supporter of the annual 

United Way workplace campaign. 
 

Through supporting United Way, we 

combine our contributions with those 

made by others throughout the commu-

nity.  The result is a united effort which 

will have an even greater impact than any 
one of us could have alone.  We build 

the strength of our neighborhoods and 

of our entire community.  And we 

change the lives of those who walk by us 

everyday.  That’s what s means to LIVE 
UNITED. 
 

As an employee of <x> company, please 

consider a fair share gift through payroll 

deduction.  We can be assured that our 
money is well spent in an effective, 

efficient and focused manner. 
 

When we make the choice to LIVE 
UNITED, we change so many lives.  Our 

entire community benefits when children 

get the early care and education they 

need to start school; when kids stay in 

school and graduate; when hard-working 

families are financially stable and are able 

to access quality health care. 
 

I ask for your commitment to this year’s 

United Way campaign.  Together we 
have the opportunity to help so many of 

our neighbors in need.  Choose to Give.  

Choose to LIVE UNITED! 
 

Sincerely, 
 

CEO 

<X> Company 

 

*other sample letters available online 
www.unitedwaycoastalnc.org 



P A G E  3  

SET YOUR 

GOAL 

Publicize your  

Campaign and  

have Fun! 
 

4. 

S T E P S  T O  S U C C E S S  

5. Develop a  

Campaign Timeline 
 

6. 



 

 

 

 

 

 

Follow  

Up 
 

Report Results 

to United Way 
 

Wrap up and 

say “Thank You” 
 

7. Conduct the  

Campaign 
 

Pledge Form Tips 
 

8. 

9. 

10. 


